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By Annet King

The Machine Age

Human hands contain magic that cannot be replicated

by machines.

A]though few can imaginc away of life before the
invention of lasers, microchips, clectricity and
the internal combustion engine, most people

g

always come back to a fundamental realiy that

human hands contain magic that cannot
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be replicated by machines. They possess the
unique ability to create, communicate and heal.

With this in mind, examine with caution the
current onslaught of gadgets and gizmos that s

b ~

flooding the skin care industry. Itis a sad fact that
the profcssion is being crowded with high-tech
hardware that barely has been tested for safety,

much less efficacy.

Choosing wisely

As you Contcmplatc making a major
cquipment purchase, ask yourself: “Do I need it?”
And, more important[y: “Does it work?” Many
thcrapists purchasc expensive equipment for the
WIONg reasons.

Often, inexperienced or simply insecure
skin care profcssionals will, in essence, hide
behind cheirarsenal of devices. Sometimes they
even point to the cost of these machinesasa
justification for their treatment rates—as if cheir
own time, expertise and quuisitc]y sensitive
human hands were of no value in the transaction.

Purchasing equipment will not make you
more confident or more secure. The equivalent
would be buying a bigger, more impressive car
when youare nota skilled driver. ]Fyou dont
know your destination, the hardware alone will
not hc]p you find it.

Another common reason for making such
apurchase is the belief that you need to be
more competitive. A spa owner you know has
purchased the machine in question, and the buzz
around town is that clients are clawing at the
windows like wild beasts to make appointments.
Takea deep breath and step back—these kinds
of rumors are no reason to buy anything. Itis
possible that, at first, a new picce of equipment
will generate an increase in bookings, especially
if icis well promoted. But whatabout six months

latcr? MOS[ llkCly, yOll,” bC making paymcnts
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EOT thC machine a lOt lODgCF than th’&t. In tllC long

run, canyou rcallyjustify thC pUl‘Ch}lSC?

lt's all about results

Atthe end of the day, the only reason to buy
anything for your business is that it will producc
aproven, positive impact and deliver results.
Today’s client will not be concent wich a rub, a

scrub :md a tub, ora SilTlPlC Stcam—and—crcam.

And she does not buy into the luxu ry-pampering:
indulgcnce concept of 50 years ago—shc doesn'
have the time to be strewn with rose pcmls and
play Cleopatra.

Today’s client demands thac her skin look
better as the result of professional skin care
treatments. If she simply wants to feel good, she'll
book an aromathcrapy massage or just retire
to her bed with a good book anda pot of
jasmine tea. She requires results—not
neccssarily aftera singlc visit, but ccrtainly
aftera few. Ifyour treatments are not
dclivering these visible, tangible effects,
you most likcly will lose her to the nearest
medical spaor dcrmatologist’s ofthce, where
her hypcrpigmcntation and fine lines will
be dealt wich C{'Hcicntly, albeit without a

healing touch.

What you really need

To successfully integrate technology
into your spa, you need reliable workhorse
cquipment that delivers results and that your
team is comfortable using. It’s casy to get
seduced by anew touch-screen feature or
some other glcaming innovation, but are you
absolutcly certain thatit’s 1‘ight for you?

Forinstance, a solid galvanic system for
desincrustation and product penetration,
and electric brushes and vacuum suction
for decp cleaning are tools thatare crucial
to complcting agreat Professional skin
care service. When combined with the
proper products, the resules can be
signiﬁcam, although the cquipmcnt is
noninvasive. Direct high frcqucncy as

a gcrmicidal application after a treatment



will not be content with a

I'U.b, d SCI'le and a tUb, ora simpic stcam-and—crcam.

isa simpic, but powcrfui and useful, nonmanual
clement of ultimate skin care. The pciticr—with
one side dciiciousiy warm and one side rcﬁ‘cshingiy
cool—is another cxampic ofa simpic, versatile
tool that is highiy effective. Forinstance, a

pciticr piaccd on the cool seting is fantastic

for caiming rosacea or resurfaced, irritated

skin, cspcciaiiy when used in combination with
anti—infiammatory productsi

These devices have been on the market for
awhile. Thcy are not ﬂashy. Aithough thcy don't
promise the moon, thcy pcrform consistcntly
and never getyouinto trouble. All of these
assets make these machines sound like model
cmpioyccs!

Microdermabrasion is among the most
popuiar and lucrative proccdurcs in the industry
today. There is a wide array ofcquipmcnt offered
for this service. Microdermabrasion is a prime
cxampic ofa rciativciy new pi‘occdurc that has
spawned many varietics of devices. To select the
best equipment for your needs, you must educate

yourscifanci procccd with caution.

Buyer beware

Before youinvestin anything more
compiicatcd than a cotton swab, make sure
that the state in which you practice permits
the pi‘ofcssionai use of the device youare
interested in purchasing by pcrsonnci who have
the credentials that you possess. Cerrain picces
of cquipment may be opcratcd icgaiiy insome
states Oniy by physicians. Orthers simpiy are
not pcrmittcd for use in your state by anyone.
To putit succinctly, do your homework. The
manufacturer may or may not care about
whether or not you can safciy or icgaliy operate
the cquipment after your check has cleared.

Once you’vc made the icap of faith and decide
to buy, it's time to assert yourscif. You must be

givcn an O\VHCF)S inanuzli, and thcrc Si’lOLlid bC

rcguiar updatcs and upgradcs to the cquipment.
Your team has to be trained imincdiatciy by

a company representative who has received
extensive education by the manufacturer.

Most importantly, the maker and trainer
must be responsive and answer every question,
address every concern and deliver the real facts
about how any machine actu aily works. You
must feel highiy knowicdgcabic about how the
tcchnology impacts the skin. You have every
right to ask for indcpcndcnt studies and clinical
dataif the manufacturer makes cereain claims
that appear to be too good to be true.

Read the fine print. Ifidccoding warrantics
isn't your strong point, show it to someone who
comprchcnds lcgaicsc. Make sure that you
understand the terms, and establish thac the
manufacturer is prcpai‘cd to cover repairsina
rcsponsivc, i‘csponsibic manner. What will the
company doif your machine breaks down and
you have cight appointments booked for the
next day? If no one from the maker’s sales office
can cxplain and vcrify the warranty, and cannot
orwill notanswer your questions, move on. You
do not need that picce of equipment, no matter

how cxciting it may appear at the tradeshow.

with caution
the current onsiaught of gadgcts
and gizmos thatis ﬂooding

the skin care industry.
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how to

augment YOU.I' treatments Wlth technology,

dontbe intimidated by geekster jargon,

Before you purchase any type of
cquipment, confirm that the manufacturer
meets the following criteria.

o ltisregistered with the U.S. Food
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and Drug Administration (FDA). If
a company states that because they
do not make medical claims, they
are exempt from FDA regulations,
they are mistaken. Beware, and don'
deal with it.

o ltcarries product liability insurance.
This coverage protects you in the
eventofa product or device failure
or malfunction that may cause
damage or harm.

o ItisISO 13485:1996 certified,
meaning certified by the
International Organization for
Standardization. This is an ofhcial
recognition thar further safeguards
you. Most manufacturers of
Class 1 devices are not inspcctcd
consistently by the FDA: however,
ISO inspects twice a year.

« ltprovides training, including
ongoing technical support.

And, likewise, make sure that the device
itself meets the fo“owing criteria.

o Itcarries the correct spcciﬁcations.
The spcciﬁcs sheet for the device
must declare its product code
and class, as well as identity its
commercial name. Most skin care
devices fall into the Class 1 category,
which means that they may be
used by a skin therapist without a
physician’s supervision. Some Class 2
devices also may be in this category,
but check your state board’s code of
regulations carcfully.

o Itis Underwriters Laborarories,
Inc. (UL) safety certified. The
organization is a trusted worldwide
source for product compliance.




o Specific FDA submissions or registrations
may be rcquircd, dcpending onthe
class and the speciﬁcs of the device. Be
prcparcd to research thoroughly in order

to COlTlPly fully

Protect yourself

We live in litigious times and, no matter how
remote the threat of a lawsuit may scem, it can
and does happen to skin care profcssionals with
alarmmg frcqucncy. Protect yoursclf and your
business by cxamining the following insurance

options.

General liability insurance. This covers
C]amagc to Propcrty and injury to PCOPIC.

Business income loss insurance. This
covers expenses ifyour business is unable to

operate fora period of time.

Professional liability insurance. This

covers injury from services rendered.

Workers’ compensation. This covers

cmployccs who are injurcd while working.

Enhance your power

Thereis no turning back from the fast forward
of—high—tcch skin care equipment. And although
human hands remain the most essential element
ofitruly great skin care treatments, their power
may be enhanced signiﬁcantly by the cquipment
revolution. When dcciding how to augment
your treatments with tcchnology, don'tbe
intimidated by gcckstcr jargon. Your clients
demand resules ofyou, SO you must expect
the same from equipment manufacturers and
distributors in order to preserve and nurture the
integrity and client trust around which you have

buile your skin care practicc. )
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